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U & pX = it8 22 18] (1990-2010)

CAGR 41.92%

1990

1991

1992

1993

1994

1995

1996

1997

1998

1999

2000

2001

2002

2003

2004

2005

2006

2007 | 2008 | 2009 | 2010

|l Consolidated Sales Revenue

3.75

23.41

78.24

138.0

252.3

425.3

568.7

770.1

760.7

902.1

993.2

1,144

1,529

2,374

2,798

2,886

3,352

4,276|4,932|4,913|5,847

Unit: NTDS
Million
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< LEERZR(Q3)

H1 b : USS$ k 2011Q3 2010Q3 2009Q3
=ESON 73,688 100% 154,823 100% 115,131 100%
B AL (40,096) (54%) (75,508) (49%) (55,553) (48%)
SHER 33,592 46% 79,315 51% 59,578 52%
SES - (30,102) (41%) (50,698) (33%) (40,878) (36%)
E2F 3490 5% 28,617 18% 18,699 16%
EHIMIA 23,560 32% 14,726 10% 9,979 9%
RATFA) 27,050 37% 43,343 28% 28,678 25%
PSR 4,327 6% 8,089 5% 4,762 4%
DR 1,953 3% 5660 4% 3,560 3%
kSl 20,770  28% 29,594 19% 20,356 18%
wESRER 2.82 4.00 2.78
SRR (52%) 34% (6%)

Exchange Rate: 1:30 (USS:NTS)



—FRAI=

FiHm

Z<LEERR

H1 b : USS$ k 2010 2009 2008
SXEWA 195,985 100 % 163,773 100% 164,537 100 %
HE A (93,964) (48)%  (82,730) (51)%  (88,853) (53)%

=%EH 102,021 52 % 81,044 49 % 75,684 47 %
EEER (66,794) (34)%  (54,798) (33)% (50,750) (32)%
=SFFF 35226 18 % 26,245 16 % 24,933 15%
SFEIMIA 12,411 6 % 9,731 6 % 2,843 2%
RAFEA 47,637 24 % 35,976 22 % 27,777 17 %
FISMEHN 7,719 4 % 4,198 3% 3,069 2%
DB 6,579 3% 5,090 3% 0 0%
MEFA 33,339 17% 26,687 16 % 24,709 15 %
wESRER 4.49 3.64 3.34
SRR 20 % (0)% 15 %

Exchange Rate: 1:30 (USS:NTS)
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2011Q3 2010Q3 2009Q3
18.90 % 21.43 % 17.46 %
16.37 % 17.33 % 13.50 %
51 days 54 days 43 days
37 days 80 days 75 days
13.37 % 19.15%  22.69 %




BEEREREE

ES{i1: USS k 2011Q3 2010Q3 2009Q3
NEIRE 71,060 42% 80,510 35 % 88,704 44 %
FEUZ PR FX 13,667 8% 30,779 14 % 18,252 9%
=8 5,359 3% 22,139 10 % 15,146 8 %
TEEE 18,004 11% 50,834 22 % 41,799 21 %
Him&E = 61,045 36% 43,482 19 % 37,116 18 %
S E 169,134 100% 227,743 100 % 201,016 100 %
aE 22,608 13% 43,618 19 % 45,610 23 %
P L 146,527 87% 184,125 81 % 155,407 77 %

Exchange Rate: 1:30 (USS:NTS)




2008—2010 EZUa /3

55,000 20,000
50,000 18,000
45,000 16,000
40,000 14.000
35,000 12,000
e
20,000 i
15,000 020
10,000 4,000
5,000 2,000
0 0
fAmount : US$ k] | \
W Revenue A~—Net Income

Amount : US$ k| 2008-Q3| 2008-Q4( 2009-Q1| 2009-Q2| 2009-Q3| 2009-Q4| 2010-Q1| 2010-Q2| 2010-Q3) 2010-Q4| 2011-Q1| 2011-Q2| 2011-Q3

Revenue 41,592 42,686 38,510 36,523| 40,097 48,643 53,247 49,009 52,827 40,902 32,560, 24,166/ 16,962

Net Income 5,972 5,632 5,703 7,693 6,959 6,332] 18,508 2,508 9,292 10,017 4,289 14,305 2,176

Exchange Rate: 1:30 (USS:NTS)

FizE1 : 2011 FE—F K2010FF—FENEREER W= (EHIPR10%TT58) 7 Bl 4 USDS3,350K 52 USDS 11,949K ©
FizE2 : 2010F 5 _FRHENEIELEFTSREASHUSDS3,037K - A VerMedia



Sk 154.29 %

25.00 %

20.00 %

5.00 % T —
3

2003 2004

0.00 %

15.00 % /N .
10.00 %
22.60 % 16.82 %

2005

89.27 %

79.37 % L8927 %

2006

AI
24.44 %
—

-A

T

18.32 %
15.02 %

16.35 %
I

]

IA

17.13 %]

16.30 %

17.01 %]

2007

2008

2009

2010

180.00 %
160.00 %
140.00 %
120.00 %
100.00 %
80.00 %
60.00 %
40.00 %
20.00 %
0.00 %

CE3ROE = Profit / Net Equity

CProfit / Sales

='w=Sales / Assets

=B=Assets / Net Equity

2003 2004 2005 2006 2007 2008 2009 2010
Profit / Sales 13.97 % 16.52 % 16.40 % 16.29 % 21.99% 15.02 % 16.30 % 17.01 %
Sales / Assets 90.49 % 88.66 % 72.32 % 79.37 % 89.27 % 90.83 % 77.49 % 78.28 %
Assets / Net Equity 141.67 % 154.29 % 141.81 % 133.35% 124.52 % 134.33 % 129.52% 128.61 %
ROE = Profit / Net Equity 17.91% 22.60 % 16.82 % 17.24% 24.44 % 18.32 % 16.35 % 17.13 %
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m EPS
- i 4.49

M Cash 3.64
7 3.26 3.34 )
. B Stock 3.00 3.04

7] 2.34

7 1.43
- 1.02

QO EPNNWW RS
ounouhouounowo
|

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

F4% IREIF L A
2010 3.156 100% 0 0% 3.156
2009 2.70 100% 0 0% 2.70
2008 2.40 96% 0.10 4% 2.50
2007 2.20 73% 0.80 27% 3.00
2006 2.00 85% 0.365 15% 2.365
2005 1.37 58% 1.00 42% 2.37
2004 1.57 55% 1.26 45% 2.83
2003 1.52 60% 1.01 40% 2.53
2002 0.79 44% 0.99 56% 1.78
2001 0.51 50% 0.51 50% AL02,. a4
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2011 2010 == BE rEaE | BEFGE IRIRRE

1 4 Y Y N 7.70 7.4 7.9 8.5 7.1
2 4 =0 L5571 7.35 8.3 7.6 5.3 8.3
3 3 8EKEEE 6.53 4.6 7.1 7.3 7.2
4 2 LIRAIE 6.36 5.3 5.9 7.4 6.8
5 7 (5] [l 3 #2 6.36 4.6 6.7 8.3 5.9
6 6 IR 6.36 5.8 5.7 7.2 6.7
7 R 6.15 5.3 6.6 6.9 5.9
8 EEEFE 6.07 5.2 5.7 6.0 7.5
9 SERIERE 6.00 7.5 5.3 5.2 6.1
10 8 G EIR 5.86 5.4 4.4 6.2 7.5

AVerMedia



%LV flg
530

v BUU/AALCARRE IR I

v BUU/MALCERIFRES

v BURB&SERR

v BRI

v igES - B KPS R

v B NEERIEHRIIIN

=

ENE114 BEEN(HIZMEHLERKXER) - BANBEO69 IEEFHFEF -

X2




AVerMedia



n

==
=

MEERES

o EERLEBMUNRELER

ll-"J

i

Mac

Analog TV

DVB-T

DVD/Blue-Ray
Player

PCl & PCl-e Solution
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33%

of gamers say that playing computer or video games is their
favorite entertainment activity

Some of the top reasons why gamers purchase a computer or video game:
quality of game graphics, an interesting storyline, a sequel
to a favorite game, word of mouth

31

AGE

of Game Players

18% under 18 years
53% 18-49 years
29% 50+ years

53%

ESA 2011 report, USA data




FERE  2000FEELEFHEEEA0/)\EITEE - 20008 FHEE48.5/)\F

2009%F - BREEIFRTHEEIE12/)\IETEE) - Npd, Gamer Segmentation 2009, 2010, 2011

Extreme Gamers,
6.10M, 4%

Secondary
Gamers, 33.60M,
20%

Offline PC
Gamers, 24.10M,

14% B Extreme Gamers

B Avid PC Gamers

B Heavy Portable Gamers

B Console Gamers

® Online PC Gamers
Offline PC Gamers

Secondary Gamers

NPD, Gamer Segmentation 2009 ==/ €F/ledia
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¢
US and Europe Instalied Base
Estimated

Current Gen. 1231009 Estimated 1231110
Platforms Instaled Base  CY2010 Increase  Irstabed Base
Xbox 360 32M 8M 40M
Playstation 3 23M M 32M
Vi 51M 12M 63M
Handhelds 112M 18M+ 130M+
Total 218M 47M+ 265M+

Here's Activision's estimates, based on NPD, Charttrack and GfK data in 2010.

BB

nexgenwars.com is estimating the number in Live.

360

pick the 360

PLAYSTARATION 3
pick the PS3

Wii

pick the Wii

consoles sold

32,517,853

consoles sold

25.099.207

consoles sold

23.590.162




AVerMedia Gamer Zone @ YouTube

YOU TUhe Q e tE Guotingjyun

A 7

AVermedia i
o | ' * % AVerMedia Gamer Zone

it FH 1EBmE

EI5Y AVerMedia Gamer Zone

EEETR

® avermedia.com

Zone (FH3EERE |SENE

Best Solution to Record and Stream Full HD PC gameplay: AVerMedia Live Gamer HD
¥ : AverMediaGamerZone 2 SBLLET

P HENE R

http://www.youtube.com/AVerMediaGamerZone



http://www.youtube.com/AVerMediaGamerZone
http://www.youtube.com/AVerMediaGamerZone

HomeFree Series

Watch Live TV on your iPad

FEATURE STORIES

* What is HomeFree?
* Live TV on the iPad!
« Advanced HomeFree Products

ISSUE1
JUNE 2011
‘HomeFree.AVerMedia.com



http://www.avermedia.com/avertv/Upload/HomeFree/series/EN/

Primary Entertainment Device Among UK iPad Owners,
Aug 2010
% of respondents

Laptop/computer
33%

Mobile phone
22%

Source’ Cooper Murphy Webl, "iFad ConsUrer Usage Study, " Aug 12, 2010
118846 wincelMarketer.com

dllerMedia



HomeFree %5l E

-

n TV Antenna (750Q)

1000 8 ( 0

g Ethemet Cable

4015
D u AN Por e P s )
iPad : |

8:8
Wireless Router (not supplied) i
—= ‘ -,

PC / Notebook

W L B Power Adapte
| :

How does HomeFree Duet work?

\ / \>) Steps to Enjoy HomeFree!

&) Connect digital TV antenna
Q( nnect Hon r-"i.‘w ‘; wiIreless router wvitt "”'v met ¢ ‘Qf‘f"

Wireless Router TV antenna (TV Signal) © Insert the power adapter of HomeFree & turm on the power switch
- == 0‘ nnect PC & wireless router with Ethemet cable/ Wi-F
Deskiop ‘
e i © Install AVerTV 6 HomeFree or Windows 7 Media Center on your P(
HomeFree Dust

& Support two of these viewing devices smultaneously
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Exhibit 26. DT shipments and growth

Exhibit 27. NBE shipments and growth

{mn units} N C'T shipments (LHS) ] {mn wnits) N ME shipments (LHS) %]
180 =T shipment y-y growth (RHS) 15 30D S =B shipment growth (RHS) - 40
160 | .o — - 35
140 - - 30
120 - - 5 200 H | o5
100 | o 150 4 - 20
B0 S | a5
60 L (5] 100
- 10
40 +
B 50
20 - (m - S
o | (15 o - 0
%%%%%EH%%EE%H SEHEEBREREEC:E
o R s 8 8
Source: 1D Nomura esimates Sourca; 1D, Momura estimates
Exhibit 28. Tablet PC and netbook shipments Exhibit 29. Tablet PC/netbook to total portable PC
[H wnits) W Tablet PC shipments [} T ablet P1C
- [ etk P
£5.000 4 ¥ Netbook PC shipments =0
20,000 - =
o}
15,000
15
10,000
10
5,000 A 5
I:I' U 1 1 1 1 T T T T T T T
2 8 8 8 2 2 2 8 v & & 2 &8 8 8 2 2 2 5 & & & &
P REREFTERIBZegggg 2 8 8 9 ¢ 8B B8 g & g g g

Source: IDC, MomuEa estimates

Source: 1DC, Nomura estmatss



v & fm b S 7

100000 -
80000 -
60000 - ® Android Pad
40000 - W iPad
20000 -
O I ] ] I |
2010 2011E 2012E 2013E 2014E
Units: K
Barclays Capital's tablet PC shipment forecasts
Units in (000) 2010 1Q11E 2Q11E 3Q11E 4011E 2011E 2012E 2013E 2014E
AppleiPad Forecast 14,789 5,132 7,338 9,026 12,185 33,681 42,174 51,887 62,378
q/q change -30% 43% 23% 35%
y/y change - 124% 116% 66% 128% 25% 23% 20%
% Unit Share 82% 7 8% 77% 75% 64% 72% 60% 61% 64%
Other Tablets 3,211 1418 2,162 2,874 6,815 13,369 27,826 32,488 34,654
g/q change -41% 52% 38% 129%
y/y change - 840% 429% 182% 316% 108% 17% 7%
Total Tablet Forecast 18,000 6,550 9,500 12,000 19,000 47,050 70,000 84,375 97,031
g/q change -33% -47% 83% 100%
y/y change - - 171% 153% 95% 161% 49% 21% 15%

Source: IDC, Gartner, Barclays Capital estimates

AVerMedia
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Capture multi-HD
video and TV signal

(ABKIR) (SR fal Ak aR) (B Flnax )

TS — Unicast
TS — Multicast
TS —HTTP
Windows Live
Apple Live
3GP Live =
Flash Live (*)
VP8 (*)

Encode to IP Multicast IPTV

Multi-Video
Capture

Satellite TV

HD Video
(HD DVD player, AVerCaster
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